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Abstract
The continued political and academic interest in small firms is allied to the belief that new
independent small firm lay the foundation for innovation and growth in the private sector
and wider socioeconomic developments (Alsos et al., 2006; Davidsson, 1995; van Gelderen
at al., 2008). This interest is particularly relevant in today’s business landscape plagued with
diminishing opportunities for sustained formal sector employment and individual work
preferences which increasingly favour self-reliance, self-direction and entrepreneurship
(Hall, 2002; van Gelderen at al., 2008). All of which compel us to increase our understanding
of these individuals and the factors that contribute to their entrepreneurial decisions. The
entrepreneurship literature has mainly focused on intentions as the best predictors of
individual entrepreneurial behaviours (Bird, 1988; Krueger at al., 2000). Entrepreneurial
intention is defined as the cognitive representation or disposition for individuals to establish
new independent small firms (Fini et al., 2009; Guerrero et al., 2008; Nabi, et al., 2006;
Remeikiene et al., 2013), where the cognitive dimension is described as the complex and
intricate mental processes of perceptions that underline action (Linan, 2008). It adopts the
universal condition of intentionality for all human activity and helps us understand why and
how individuals respond to situational factors and the incentives that motivate them to
actively seek-out and exploit entrepreneurial opportunities.
To date, analysis of entrepreneurial intentions has considered individual-level and
contextual-level factors (Bird, 1988; Fini et al., 2009; Remeikiene et al., 2013) but while the
individual-level factors that feature in the intention behaviour relationship are well defined
(Ajzen, 1991; Izquierdo and Buelens, 2011; Linan et al., 2011; Sanchez, 2011; Winkel et al.,
2011), there is some contention on the nature and role of contextual factors that predicate
this relationship (Zhao et al., 2005; Fini et al., 2009). The aim of this paper is to more fully
conceptualise contextual-level factors and more clearly define their relationship with
individual-level factors in entrepreneurial intentions.
Entrepreneurial intention studies are based mainly on Ajzen’s (1991) Theory of Planned
Behaviour (TPB) and Shapero and Sokol’s (1982) model of the Entrepreneurial Event.
However, in this research, we use the TPB because the “theoretical specification of the
model is more detailed and consistent” (Fini et al., 2009, p. 11) and a great deal of research
have been devoted to testing, critiquing and advancing it (Kim and Hunter, 1993; van
Gelderen, 2008). The TPB serves chiefly as a prominent and relevant medium for
incorporating an institutional perspective and being more critical of established intentionbased theories which tend to offer a limited understanding of the relationship between
contextual and individual factors in entrepreneurial intentions (Zhao et al., 2005).
In the original conceptualisation, the TPB defines three distinct precursors to intention: (1)
an individual’s attitude toward the target behaviour, (2) social norm or the perceived need

to conform to social requirements and (3) a perception of control over the performance of
the target behaviour. This paper proposes a re-conceptualisation of the Theory of Planned
Behaviour (TPB), incorporating an institutional component to give a clearer role for context
in understanding entrepreneurial intentions. Following limitations in the original
formulation of the model, the social norm component is replaced (or rather expanded) with
institutions to reflect its status as only a key aspect of a much broader institutional
perspective. Social norms is an insufficient conceptualisation, it is too narrow a
categorisation to encompass all the forces acting on entrepreneurs. It fails to adequately
incorporate and consider the more formal aspects of the institutional context that may drive
entrepreneurial intentions. In theory at least, entrepreneurship is an inherently economic
activity, one beset by formal rules and regulations, and as such we will expect this formal
aspect of the institutional context to also play a key role in enterprise intentions. After all,
“institutions, both formal (rules, regulations, and markets) and informal (social attitudes,
and culture) are important for entrepreneurial activity” (Chircu, and Chricu, 2008, p. 4).
Having identified the institutional context as a fundamental all-encompassing contextual
variable and a more-complete representation of exogenous factors, its influence on
enterprise intention and thus behaviour is through its primer and moderator effect on
attitude and PBC. We argue that attitudes and PBC are only a reflection of the formal and
informal constraints of a particular institutional context that entrepreneurs confront. An
institution-based view on entrepreneurial intention with the TPB therefore directs our
attention to the dynamic interactions that take place between the institutional context,
attitudes and perceptions of control where entrepreneurial intentions and actions are an
outcome from such an interaction. It gives us an opportunity to more clearly establish the
relationship between contextual and individual level factors in entrepreneurial intentions.
Another feature of the re-conceptualisation proposed is the inclusion of a feedback
mechanism. This extension draws attention to the fact that intentions lead to actions and
actions lead to (or entail) a reflection that in turn impacts upon values and beliefs as well as
skills and context. Entrepreneurial behaviour has the potential to feedback into the
institutional context and occasion a different set of attitudes and perceptions of control.
North (1990, p. 5) argues that “specifically, both what enterprises come into existence and
how they evolve are fundamentally influenced by the institutional context. In turn, they
influence how the institutional context evolves”. In this sense, we do not see the
institutional context as external and static but as something dynamic, it is one that alters,
and is altered by behaviour (Chen et al., 1998). In very simple terms, that means it is also
important to look for that ‘back arrow’ i.e. ways in which what entrepreneurs are doing is
changing either the formal (rules, regulations) and/or the informal (how others see and
value enterprise) institutional context.
The re-conceptualisation attempts to be institutional (contextual-level) as well as
behavioural (individual-level) and the effort should reward us with a richer and more
complete understanding of how individuals come to be entrepreneurial. Robust knowledge
of this kind can be crucial in the development of interventions that may influence
entrepreneurial intention.

References
Ajzen, I. (1991), The Theory of Planned Behaviour, Organizational Behaviour and Human
Decision Processes, vol. 50, no. 2, p.179 – 211.
Alsos, G. A., Isaksen, E. J. and Softing, E. (2006), Youth Enterprise Experience and Business
Start-Up Intentions, Nordland Research Institute, Paper to be presented at the 14th Nordic
Conference on Small Business Research, Stockholm, May 11 – 13.
Bird, B. (1988), Implementing Entrepreneurial Ideas: The Case for Intention. Academy of
Management Review, vol. 13, no. 3, p. 442 – 453.
Chen, C. C., Greene, P. G. and Crick, A. (1998), Does Entrepreneurial Self-Efficacy Distinguish
Entrepreneurs from Managers? Journal of Business Venturing, vol. 13, no. 4, p. 295 – 316.
Chircu, A. and Chricu, F. (2008), IT Entrepreneurial Strategies in Emerging Economies:
Lessons from a Local Start-up, AIS Special Interest Group for ICT in Global Development, First
Annual Workshop, ESCP-EAP University, Paris, December 13.
Davidsson, P. (1995), Determinants of Entrepreneurial Intentions, Paper Prepared for the
RENT IX Workshop, Piancenza, Italy, November 23 – 24.
Fini, R., Grimaldi, R., Marzocchi, G. L. and Sobrero, M. (2009), The Foundation of
Entrepreneurial Intention, Paper Presented at the DRUID Summer Conference, June 17 – 19.
Guerrero, M., Rialp, J., Urbano, D. (2008), The Impact of Desirability and Feasibility on
Entrepreneurial Intentions: A Structural Equation Model, International Entrepreneurship and
Management Journal, vol. 4, no. 1, p. 35 – 50.
Hall, D. T. (2004), “The Protean Career: A Quarter Century Journey, Journal of Vocational
Behaviour, vol. 65, no. 1, p. 1 – 13.
Izquierdo, E. and Buelens, M. (2011), Competing Models of Entrepreneurial Intentions: The
Influence of Self-Efficacy and Attitudes, International Journal of Entrepreneurship and Small
Business, vol. 13, no.1 , p. 75 –91.
Linan, F. (2008), Skill and Value Perceptions: How do They Affect Entrepreneurial Intentions?
International Entrepreneurship Management Journal, vol. 4, no. 3, p. 257 – 272.
Linan, F., Rodriguez-Cohard, J. C., Ruenda-Cantuche, J. M. (2011), Factors Affecting
Entrepreneurial Intention Levels: A Role for Education, International Entrepreneurship and
Management Journal, vol. 7, no. 2, p. 195 – 218.

Kim, M. and Hunter, J. (1993), Relationships Among Attitudes, Intentions and Behaviour: A
meta analysis of past research part 2, Communication Research, vol. 20, no. 3, p. 331 – 364.
Krueger, N. F., Reilly, M. D. and Carsrud, A. L. (2000), Entrepreneurial Intentions: A
Competing Models Approach, Journal of Business Venturing, vol. 15, n. 5/6, p. 411 – 432.
van Gelderen, M., Brand, M., van Praag, M., Bodewes, W., Poutsma, E. and van Gils, A.
(2008), Explaining Entrepreneurial Intentions by Means of the Theory of Planned Behaviour,
Career Development International, Vol. 13, No. 6, p. 538 – 559.
Nabi, G., Holden, R., Walmsley, A. (2006), Graduate Career-Making and Business Start-up: A
Literature Review, Education + Training, vol. 48, no. 5, p. 373 - 385.
Remeikiene, R., Startiene, G. and Dumciuviene (2013), Explaining Entrepreneurial Intentions
of University Students: The Role of Entrepreneurial Education, Knowledge, Management and
Learning International Conference, Zadar, Croatia, June 19 – 21.
Sanchez, J. C. (2011), University Training for Entrepreneurial Competencies: Its Impact on
Intention of Venture Creation, International Entrepreneurship and Management Journal,
vol. 7, no. 2, p. 239 – 254.
Shapero, A. and Sokol, L. (1982), The Social Dimensions of Entrepreneurship. In C. Kent, D.
Sexton and K. Vesper, eds., The Encyclopidia of Entrepreneurship, 72 – 90, Prentice-Hall,
Englewood Cliffs.
Winkel, D., Vanevenhoven, J. and Ehrhardt, K. (2011), An Organising Framework for
Entrepreneurial Intentions Research: An Integration and Extension of Dominant IntentionBased Models Using Social Cognitive Theory, USASBE 2011 Proceedings, p. 1163 – 1185.
Zhao, H., Seibert, S. E. and Hills, G. E. (2005), The mediating role of self efficacy in the
development of entrepreneurship intentions, Journal of Applied Psychology, vol. 90, no. 6,
p. 1265 – 1272.

